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Hong Kong Convention and Exhibition Centre, Hall 1

FERMES TERFTHERHRE

Catch Every Business Opportunity

AARKEXREERNK - HZEMREAXFTTAEARRE - AEEETERLT - EEZEMB/) - BEEFHIEER
FREES - HESCORRMBRMRENRG L - DR/ REITESHFEEENRES - BENET &4
WRETEMSIHERA  TIZRFRG0%ER © FRE2017TF2EX AT ERIRIESZE125EE T

BmEREANKBREZRNREGTHBEK - "BITEEERFHRIEE2017 , i§1R2017TF12824F27H » REES
HEREDOUREEREET - REEE—RIIFERGNFEERRKE - AFEEARERTRAIBETE  BKM
BRNER—HIVHBNER - "EEAREHAEE  CEMNEE+E  anlitHAENRELERBEEESE - &
FIR5EA0EHREIZEE EREXZATRERZREFERBRRIVT LR © (9 0 KETRTERLEH TR
B ESABAL » #2016 FARERY "KEKIE ) - SFSEE " REBR MR ) FE2MER - TERHIRE
BRawE o EERBRRTHXEEYERERITRAESHENZIAR  ERAREMESRIFIVEERR &
RS R -

People in Hong Kong are longing for chic and stylish living environment. However, space is too limited that we all need to walk an extra mile on
home decoration to turn a small room into a cozy place to live. According to research, the amount that Hong Kong people spend on building
their home has increased by 10% annually. A 12.5 billion of sales revenue of household retail industry is anticipated in coming year.

Feeding customers’ expanding demand on homewares and interior design, the |7th Hong Kong Homex 2017 will be held from 24 to 27
December, 2017 at the Hong Kong Convention and Exhibition Centre. A wide range of furniture, home electrical appliances and decorations, so
as interior design and creative elements can be found in a one-stop platform for visitors’ convenience. Held more than ten years, Hong Kong

Homex is well known for its convenient location and comprehensive products and services. Every year, more than 400000 visitors are attracted
to the event and the exhibition makes an ideal sales platform of household products for potential house owners and different families. Also, the
Organizer enriches the content by creating new elements to the expo. “Aquarium Showcase” gained much attention in 2016, “Family Theater”
and more hot attractions will be introduced this year. The concurrent Hong Kong Mega Showcase and Food Festival will definitely draw more
visitors with high purchasing power to the venue. Join us and grab the golden business opportunity in Christmas!
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Highlights of the On-site Events
(?ﬁ-u@éj—%ﬁ%ﬁ) MAZA T EHEEEY @ EINARBRARE

Free Gift — Increase brand awareness by giving complimentary gift

(FEXAFE) HERZER LS MAERNER  EHEMREERL

Chores Battle - Interactive games on stage with visitors to give out prizes

( R RIKZECRED) [EKEMEE AR 2 F 2R = B K HEa%

All About Feng Shui - Feng Shui master to teach audience more about household Feng Shui of
next year

acEpadk \ BRIERIHHRERIEER
(BRRHE ) Flat Inspection for All - Tips for Building Inspection by Surveyor
2018 -—‘-IJ:'—;—J'Lg =i Eg HE2EARRETEI T #8201 8 R BERET &
( FRIELATH TSR ) Talk on 2018 Interior Design Trend - Home design trend and tips by interior designers
z2 o (it s EEA2RERE—RINEFEE  E—TRAMBERZEN
< o Eﬁ#dfﬁﬂﬂ B) Other Programs - Tailor-made stage program for exhibitors, including games, seminars to stimulate
on-site atmosphere
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Great Variety of Products Increases Visitors’ Buying Intention
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FERK EHARER

Furniture and Bedding Zone

o XERBENEEREHHRE

Electrical Appliances and Smart Home Zone

R R EIRTE

Homeware & Home Serwce
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® HERAZRIREE

Kitchenware & Bathroom Service

o Kik ~ BEKEYALRE

Aquarlum. Gardening and
Pet Care Zone
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Interior Design and § ¥
Decoration Zone -
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Jﬁ;mﬁjﬁ'ﬁ:ﬁ Previous Exhibitors
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FRER KSR Funiture and Bedding
Home 2122/E21 » Sofamark #{L& + SOFASOGOOD - Ulferts of SwedenBR{E{Z{f, + LiveHouseZ = 43F + DI-MENSION LIVING{Z{E ~ MACINI COLLECTION SB{ltREME

SINOMAX HEALTH & HOUSEHOLD PRODUCTS LTD HiEBitExERSEMAT + DUNLOPILLO (HONG KONG) LTD BRigi(FHE)ERAT « KING KOILEZ4 ~ UJl
BEDDINGS UJIFK_E A& » CHERRY HOMESBREZMH& + COTTEX AUSTRALIA BEDDINGS B MIUSMHK &, etc.

BEERSEE B S&SEE Kitchenware & Bathroom

PRICERITE E# - PRIMADAE BEZ ~ PRO LOGIC{R2%5% - IDEAL CHEFEZX[E ~ TITAN X % + EWINDOWYE SR « CHEONG HING STORE E8(1917)ERAF -

| LOVE KITCHENFZEERE - FIDLEITY (FAR EAST) TRADING CO LTD EECGER)ESHEBRAF » HBACH GAS COOKER LTD RBEEERAT » LIGHTING (JAPAN)
TRADING LTD EfE(AAX)EZESEFRAR + FECA HK » JVG DEVELOPMENT LTD g 83 (F#) BFRAT » HONG KONG WATER SOLUTION F#:5%i5Ketc.

et LR R dE8F#4 ¥ Interior Design and Decoration

DECOR HOUSEZHERE ~ LIVING PLUSE+EZ ~ SPACE N DESIGN :%Et2RIHIRAE] » HK INTERIOR DESIGNEBZAMEEET « JACAL (HK) DESIGN LTDEEEREHEIRAE
RICO INTERIOR DESIGN 2= AakET ~ CAPITAL DESIGN CENTER E#BEFETHR/D ~ YALE £ 3E41-FI84 « OWELL INTERNATIONAL LTD B EREHRRA R ~ HD GALLERY, etc.

FREEE 22 Blectrical Appliances & Smart Home

DE’ LONGHI KENWOOD APA LTD * PHILIPS ELECTRONICS HONG KONG LTD. FF/EE FE £ EGRAT « PANASHOP E—Z%E  OTO BODYCARE (HK) LTD B4R {E (F
#) BHIRAF ~ OGAWA HEALTHCARE INTERNATIONAL ~ MAXCARE INDUSTIRAL LTD EHTHIEZEFR/AF « NESCAF E Dolce Gusto i ~ PREMIER INTERNATIONAL
MARKETING LTD FEEREBEHHERAT ~ SAN DYNAMIC LTD ZEIHFRAR » SMARTECH INTERNATIONAL MARKETING LTD £i%Efs & B R B ARISSTO HinjEe «
DIAMOND WATER $#REER7K ~ NUTZEN£ZHT - CLEAIR GROUP LTD + MIDEA ELECTRIC HK LTD £#IE2(F#H)HRAE) » SENGA [HE4EE, ete.

R & KERHE

VILEDA# J5E + SAFEWELL SAFESEREISEEEIRAT » CANNAN MOVING CO LTD NE#tEARAT « XUAN KONG GUAN ZZersEKEIERRE « LAZY REREFES -
PCCW » NOW TV » HKT » THREE » F#®E48 , etc
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‘: l i ‘us:- ectiveness. o Unleash Potential Business ortunities,
E * / }i"iz g E E \ '}.'hEhBSst Pfoiotion ané Sales Channel \ ;quii“ie N:: CUStDi"BEf‘S i
WAL SEEE ERERAERE B HISREN
To Increase Existing Market Share To boost sales timely To Receive Updated Industry Information
\Eﬁmﬁﬁiﬁﬂﬁcﬁ’:&ﬁﬁﬁ T BB RE | BACERRLURBETAM
To Test the Market Reaction Directly By Direct Sales To Consumers " To Enhance Brand Image And Strengthen Industry Pasition ﬁ.‘ ' ﬁ
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Why Exhibit?

20162 EE:TEE
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Main Plan Ltd. - Ms. Rita Cheung - “SH&&EXE#HRIEE2016 ARLL
A2 BEEEEYE - SRTNEANANEERHE  SSXEEGNEEER
tkEEXRIEA > RMEBEER201TEZR2EEE ) FEEBAISIE -

“Visitor flow of Hong Kong Homex is much higher than last year, and customers have much purchase

intention. Thanks to the Organizer’s well planning on promotion, our sales volume raised dramatically.
We're planning to join again in 2017 and we expect to achieve another success.”

CLEAIR GROUP LIMITED - Ms. Kai Lam - “EXRE&EEEEHE
BERT  SFEAREEERE EaRBSERERSER - SHRNBYR
FAIGHETENT - AATTMSEITEEAIRAE -

“The expo falls on Christmas holidays and results in a high visitor flow. The on-site atmosphere
is upsurged by several concurrent fairs and we are achieving a high revenue. "

HK INTERIOR DESIGN LIMITED - Mr. Chan - “$X2#RE—X
EMEBRARFEFREE ARG HZE - REITRMEEAALALE » 8
BEBETRER  BATER ERAFAEAINEE - EXZEREHAMAEFHE
ENEGTRIVREGN - HEREEERIFNEREE -7

“This is our first time joining the Hong Kong Homex. Visitor flow was higher than our expectation.
We successfully acquired new customers and met on-site visitors from different regions. The expo
was an ideal channel for us to promote and introduce VR technology of interior design to customers.”

CO2 AQUARIUM SHOP - Mr. Cheung - “SX2HRAE—XLE » BHEFEK
RS ALK+ EEE - 778 T EERKRIERAVTE, - BRERMR - KEBAAR
FEETIR - BENHEENE S ARSI R 84 -

“This is our first time joining the expo. Visitors were highly interested in aquarium and were eager '
to know more features of crystal shrimps. On the whole, the visitor flow was satisfying and the expo
served as an interactive platform for people to explore more on aquarium.”




MSAE M HIREF—#T& Mass Promotion Programs

AZEBESITHNSUEBEE r ABEE  2FEH%E !
BRE—TRAESHENERLE  NEERNEBEENERES @ TEtREEENSER - BE2HE6 !
An efficient promotion plan with great ideas tailor-made for individual exhibitors! Don’ t miss out the opportunity on reinforcing your brand image.

ERRREREARMES Complimentary Tickets and Invitation Cards

BB KERIT ~ B3E ~ YEAE I8 - SR - HREE - HIEEREHERAREYE o
BEAF ENREARINESERESZARES  B2EBFRE— S HEEBELE -
Closely liaise with banks, residential areas, property areas, restaurants, fashion brands,
chain stores and shopping malls to distribute invitations and complimentary tickets with
exhibitor’ s ads to speed up the time for exhibitors to reach target audience.

Fi#s& , W Postcards Promotion

HEESHFHEMAB F FRICSFANSBEESRZENEFREHES  HAAFEDE 58 - 568  BE -
REBRREGHSE  LIRAMAMNAL - REEREBEXZATFSEHBEBEZTFAS -

In order to help advertisers attract high spending customers such as potential and existing house owners, the
Organizer will cooperate with advertisers and send out 50000 postcards to residents with their flat in-take
within last three years or with high transaction volumes. Properties including Bel-Air, The Visionary, Heya Star,
Imperial Cullinan, The Long Beach, Taikoo Shing, etc.

AB#¥ Admission Ticket o 1 B by

AMABATHRNERRBENASEERESHAIR  BENERGEEZERE -

Through buying the admission ticket at Ticketing Counter, exhibitor message can pass to customer directly.

RiIBIER/;HREFIS On-Site Show Guide / X' mas Wow Coupon

TN EZERENIERESERE  RUTRHTEABREBRTABAL -
Organizer widely distributes Show Guide and X' mas Wow Coupon at Ticketing Counter and in-hall organizer ;
counters to provide program information. Exhibitors can deliver their promotional message directly to

customers.

4 =18 Online Promotion

BB AV A B AL » FacebookBERME - i aTERMEY » LIEHESREE
EEE ©

Expo info and Exhibitor promotional information will be showcased in animation and microfim,
which will be posted on our online platforms, such as website, Facebook page and Weibo.

L E{@EEEE Promotion on Mass Media
BETHRSAEERMTEENEE RN  LREESa{RISBILE -

Press release and conference information will be sent to media regularly.

HMEHEWS Ads on Newspaper and Magazine

SHFE « BItE « HKES * Super Home ~ {£/E45& ~ Harmony Magazine ~ R HR ~
X5~ FBEAW - EEAWMEHFRE -

Today’ s Living, Interior Beaut & , Home 2, Super Home, Guardian Care, Harmony
Magazine, Oriental Daily, the Sun, Hong Kong Economic Times, Sing Tao Daily and Good
News, etc.

e REGEMZEMEE Optional Promotion Programme

RIGEHE On-site Gimmicks
Spimaps owsnwesn  Boipomser SEEE
- E®ALMEMESE - Entrance light-box ads ZH) on stage and door gifts)
- BREREES » Backdrop ads CBITELRMGS + Product launch
- BT & » Banner ads - EITE R RIS R ES - Demonstration for products/services
- ESRUFIEREERETE S - Special and feature ads TR IBEER * Free Gift
HBESRES + Ads on purchase and service coupons
- NIBEEE » Ads on admission tickets WEEENETEl Exclusive Sponsorship Programme
- MEEES + Ads on invitation cards - BREE + Title sponsorship

- TRIBERE, BS - “On-site Broadcasting” Advertisement * R:Hjigﬁgﬁj] » Prominent prime sponsorship
- BAEREED * On-site theme sponsorship

E%&ﬁﬁﬁ%@ﬁﬁﬁ%ﬂﬁiﬁ%ﬁﬁﬁm » D ESEE © Welcome For Enquiry about tailor-made promotion campaign. '



{HIREZ IS Media Coverage (excerpted partly)

WMERHEE Newspaper & Magazine

it R g

Today’s Living ¥ motoz rader v
| ssasy A

Like MagaznneA g

REBRMANAEEDR - EE0% - BABH - B - IREA » TimeOut Hong
Kong » Vivi » Mina ~ Hobby  Japan » B ~ 25} ~ {RE R + Petgazine.com »
BUMER - FigEE - SHEE  XES - BitE « REME - Lke Magazine »
Good Eating RIEHBEETIE o

Newspapers and magazines coverage, including Hong Kong Economic Times, Sing
Tao Daily, Oriental Daily, Sky Post, Headline Daily, TimeQut Hong Kong, Vivi, Mina,
Hobby Japan, Automobile Magazine Hong Kong, Motoz Trader, Motoz Xpress,
Petgazine.com, Pets Buyer, New House Interiors Digest, Today's Living, Home 2,
Interior Beauté, Whiz-kids Express Weekly, Like Magazine, Good Eating, Chinachem
Club Magazine, etc.

Eif/ #8_LEEE Television/ Online Coverage

J2& - BARAEE

TVBHEL  TVBHBHELK
SERRERBEIRERIRES
Ads on TVB, HD TVB and J2

WIRES | TVBIES « SRIZENESHEENEELRES -
Television Advertisements : TV Ads of the exhibition on TVB Jade, J5 and J2 during
prime time.

EWsl=k: 4

Eﬁkﬁﬁmﬁ Mass Promouon Platfmm

KB FIMNES | AR E AR FINE SR ; &ﬁttz% BARRZHESMApm « iE
RIEFERD -~ CkeERURYEES « SMEES2PENZEFFEESLERES -
Outdoor Advertisements : Large-scale outdoor billboards at Cross Harbour Tunnel; besides,
lightbox and information panel ads were placed at popular shopping malls, such as Kowloon
Bay MegaBox, Mongkok King Wah Centre, Tsim Sha Tsui Cke Shopping Mall, Causeway Bay
Plaza 2, etc.

Al RETEEUHEEEES SRBELEHEES  BEEEES  ENSETRES
REHESF  LUREASHEGR -

MTR Advertisements : Advertisements at major MTR stations, ranging from light boxes,
escalator crown, poster-on-wall, in-train information panel and tube card, to increase the
effectiveness of promaotion.

G MME R A WL
E e T i e R
=r TAmeme mIn BN oW

2EEHFT IR | E8HZFEMFacebook ~ fli1F ~ WeChat ~ YoutubeFEiH » LLE
SRNAY 815 E45BabyKingdom + Yahoo » Ulifestyle.com.hk ~ B8{§ H#R#8 « WelcomeEa i
KiLike MagazineZ »

Local and Mainland Online Promotion @ Through social platforms, such as Facebook, Weibo,
WeChat, YouTube and other popular websites, such as BabyKingdom, Yahoo,
Ulifestyle.com.nk, Headline Dally, Welcome, etc., for any exhibition updates.

2T A Participation Format
PRI - 32K x 3K (9FRHXK) Standard Booth : 3m x 3m (9 square meters )
SRER | HEHKBM2680TT/RE3467T Participation fee: HK$2,680/ US$346 per square meter
E @R HhEE - ATFRR - 258 15REF Facilities . Partitions, carpeting, fascia with company name,
25T - BRI RERRE 2 spotlights, 1 desk, 2 chairs, cleaning service,
basic security service
oo s B T Ale
2RI I =21 SZF_H* L] o Raw Space : At least 18 square meters
Z2RER : BTRKAEM2438L/E23157T W A
Participation fee: HK$2,438/ US$315 per square meter
= i DIEBER - BARR Facilities : Cleaning service, basic security service
53K 7 B 3T (A R Payment

ZEBHEITZSRERIEAN0% 2 S BRI TIRERE "FET
MERGRE)ERAR - HHAKEEE 3 EE IS alEFE
R MENRIBRIAEEEUHE - ERCHZIIRETERE -

A deposit of 50 % of the total amount must be paid upon confirmation. A crossed
cheque should be made payable to "Hongkong-Asia Exhibition (Holdings) Ltd" with
the balance should be payable 3 months prior to the exhibition. Failure to pay on
time will mean withdrawal from the exhibition. Itis at the organizer's sole discretionto
re-sell the booth. The entire paid deposit will then be forfeited.

TR

Organizer

I.IF HHEmMHEECEBM ARA
L Hongkong-Asia Exhibition (Holdings) Ltd

EEEFELITE72585BIPi 318 13/F, Luk Kwok Centre, 72 Gloucester Road, Wanchai, Hong Kong.
EB5E Tel: (852) 2591 9823 {HE Fax: (852) 2573 3311 EBEJ E-mail: hkexhi@hka.com.hk #Bi website: www.home-expo.com.hk



