TR : I.I'.E‘?Egﬁﬂﬂﬁg(%@)ﬁm&}ﬂ
Organizer A Hongkong-Asia Exhibition (Holdings) Ltd.

ﬁ@ﬁﬁ\j’ﬁ : megashow-expo.com.hk “ %;E%ﬁﬁ MegaShowcase
Website




GEEERMHERENE DAl

Annual Christmas Promotion and Sales Platform, Create Golden Business Opportunities
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The Hong Kong Convention and Exhibition Centre has been awarded ‘Best
Convention and Exhibition Centre in Asia’ 13 times by the industry-leading CEl Asia
magazine, with more than 100 major exhibitions annually. The Hong Kong Mega
Showecase is highly recognized in the industry as the largest consumer exhibition. In
2017, the exhibition area for the 15th Hong Kong Mega Showcase had exceeded
34,000 sc. m., with over 1,300 booths, 800 exhibitors as well as over 1.42 milion
visitors. In addition, a record-breaking on-site sales of around HKD900 milion has been
achieved.
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Festive feeling shopping spree Into the Greatest Shopping Carnival
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The largest shopping festival — the “16th Hong Kong Mega Showcase”  wil
be held from 22 to 25 December, 2018 at the Hong Kong Convention and
Exhibition Centre. Over the last decade, the Hong Kong Mega Showcase was
not only successful in becoming a Christmas tradition for the local population, but
also a trademark attraction for tourists from all around the world. The Hong
Kong Mega Showcase has triumphantly positioned itself as a unique indoor
camival with “Eat”™ , “Drink” , “Play & Fun” elements, all under cne roof.

The Hong Kong Mega Showecase 2018 surely is going to be another successful
event to look forward to. Last year, newly introduced “Beauty & Trendy
Avenue” , which includes “Beauty & Health Care Zone” , “Trendy Fashion &
Accessories Zone” , “Baby & Kids Zone” and “D.LY. Zone” , together with
other concurrent expos like “Hong Kong Toys Expe” , “Hong Kong

Homex” , “Car & Automotive Products Zone” , “e-Expo” , “Hong Kong
Food Festival” and more are gathered and a vast variety of exhibitions wil be
included to provide an unforgettable joumey for visitors. Every year we try our
best to breakthrough the past years by introducing more creative and interesting
theme zones, to target the most desired consumers and to provide unlimited
business opportunities to you.
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Expected 20 | 8 visitors over | .43 million

2015 2016 2017
WEIMEEAZAB BEEE Bf#E HEAIZAR
No. of Oversea Visitors Sales Tumover No. of Booth No. of Visitors
(B/10 thousand) (18/100 milion) (/10 thousand)
2015 6.2 8 1300 123.4
2016 38 838 1320 131.1
2017 56 8.9 1350 142.9

Ll F BT EIERIMEFT AR The above numbers inclide all expos held at the same time
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High cost-effectiveness,
direct seling to on-site visitors

Why Exhibit?
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Widespread promotion network to attract
over a milion of local, mainand and overseas

Visitors
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Festive atmosphere
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wIENEE  RECEE The best promotion & sales channel
Thriling stage performances mna = =
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Increase cash flow Test the market response for new products
and ensure effective brand positioning
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ﬁEE 9 Theme Zones
EXRMNAEASES

Beauty & Trendy Avenue
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ZRBSEEE  Exhibitors’ Comments
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BEEARTHRERE -

MINISO — Yuki, “Apart from in-store promaotions, joining the exhibition could strengthen our brand image. F
The visitor flow was great.” Ig

EERMEE  ETHNER  HE2RTEYRNRGERELA -

YOU BEAUTY — Mr. Henry Ho, “We participate in the Mega Showcase every year. This time, satisfying
visitor flow results in effective brand promotion and sales. We look forward to seeing the expo reaches greater
heights next year!”

YOU BEAUTY - Henry Ho: "HMARBEHSSMEFHEYE - SEAREE Fa“é%’»il%E‘@J:’:‘EHQN

SPEED TOP (HONG KONG) LTD. - Ken Khan : MELEEHS ALFEME R REHE LA
B R FHENERES  TE—EEB2M- .

SPEED TOP (HONG KONG) LTD. — Ken Khan, “We are pleased with the visitor flow, arrangement and
visitors’ consuming power this year. We’ re definitely joining again!”

RINRZHEF  FFERHEREE |

to the organizer, the visitor flow is high and we are acquiring many new customers!”

OCEAN SPA LTD. - BR/MA © "2 FBYENEEIFERI)  BBARRS - BPIRIREXRES

OCEAN SPA LTD. — Ms. Chan, “The promotion of Hong Kong Mega Showcase is a huge success. Thanks
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L APPAREL LTD. - Calvin Luk : " AARRZ - EABBRMAVHERA - B EEMSTHE !

L APPAREL LTD. - Calvin Luk, “Visitor flow is high and customers possess strong purchase intention.
We’ re pleased with the venue management.”
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%mﬁ%ﬁﬁa Fabulous On-site Programs

(ZEESHRETE)

“Other Programs”
REREEESITEEAMNE  ANAXEAR
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(BEAIESELEL)

“On-stage Performance by Stars”
LEESHFERET  Dear Jane ~ MZEE »
EAIRES - RETERIAIEIASS & L ATuHEEIR R
BhEl - ERAIG AT HREEEE -

VAN

Organizer had invited celebrity Jason Chan, Phil Lam,
Hubert Wu, Bob Cheung Yin Pok, Gregory Charles
Rivers and local band Dear Jane on |5th HK Mega Showcase
to perform and play games with audiences

(REKXFIE)

3 “Home and Houseware Competition”
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Interactive games on stage with visitors to give out gifts

(TTHHEEEH)
“Stamp Your Way to X’mas Delights”
FAHKS20 A5 %42 AT BIF s e S T R T 2
EN - BIRPEEkEEmay —13 -
Visit designated booths and collect all stamps, together

with the $20 entry ticket, visitors can get a complimentary
gift.

Tailor-made stage program for exhibitors, including
games, seminars to stimulate on-site atmosphere,
such as “New Household Air Conditioning system
by Daikin” for Daikin Air Conditioning (Hong Kong).

CHER L AHIE)

“Stage Lucky Draw” with Big Prize
BEERME TR RHIE - 5| AZATIFER
ISRHE -

With attractive prizes provided by organizer and
sponsors, it boosts onsite sales

(B2 AFEEE)

“Seminars by Industry Professionals”
EME RS RS - SRR RIREIRY -
RS AR

Seminars covering various topics by Professionals invited
by organizer
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Joint Promotion Programme

BZ2EEESIIMNSNEEETE  AREE - 2E5E !

ZHE—SIEARESHENBEER  EERKMNRENERSE IS tREEEN2ER B8 !

An efficient promotion plan with great ideas tailor-made for individual exhibitors! Don’ t miss out the opportunity
on reinforcing your brand image.

' i'ﬁﬁﬁ* / B&EE Tote Bag Advertisement / Stage Programme | -

AENEE 3 HARITE EZERAABZBATERESR  SESRETESRRES

SABATE—IFEEEEIRE - EINRRERRELNEREESR - KIS
B2 RBRER o ot - 2EMAITEIEAFEFE - LMEHTHESS
EEZH -

Tote bags wil be distributed to visitors during the exhibition period at the Ticketing
Counter. Exhibitors are welcome to make advertisements on tote bags to increase
brand exposures by having the visitors getting in touch with the brand just at the
door. Also, exhibitors may promote their new products through stage sessions.

AE% Admission Ticket |
AMABALEHEEZRBENE2RBESHMNE - BEHEE
EEE B8 -

Through buying the admission ticket at Ticketing Counter, exhibitor’s
message can pass to customers directly.

IHHEBRENEZRRBRRERSER  RETRBEATREET
AsAT  ZREAEBEERERZS  LEMNEREEEEEES -

Organizer widely distributes Show Guide and X’ mas Wow Coupon at Ticketing
Counter and in-hall organizer counters to provide program information. Exhibitors
can deliver their promotional message directly to customers.

4@ +E{8 Online Promotion
BB T HEEAAEIEUL « FacebookBE B RMESE2REEEN -

Expo info and Exhibitor promotional information will be showcased in
animation and microfim, which will be posted on our online platforms,
such as website, Facebook page and Weibo.

H {thE {558 Other Promotion Programme _

ZLEERR Diversified Advertising  IRIBEIHE On-site Gimmicks
- BEABIEES - Entrance ight-box ads - BBhES (HmE 8L - Product sponsorship

- EIEERES + Backdrop ads ﬁ%’iiﬂ P EEREAL (for lucky draw,
- A TERE S « Banner ads mETZﬁﬁ) e gimmicks on stage and
“ . - BYTHIE RS ‘

- BEINEREEYETES - Special a.ﬂd. fegture ads TR B BRTER B0 door gifts)
cBEFES « Ads on invitation cards - TIRAIEE = + Product launch

— _ + Demonstration for
B ERNETE Exclusive Sponsorship Programme products/services
* E%%ﬂb_ + Title sponsorship - Stamp Your Way to
- RHEMBMEED * Prominent prime sponsorship Sty Tl
- AT EEL i - 9

n » On-site theme sponsorship

IWEBRALHSREESIIECEEEGEE - Bilsm -

Welcome For Enquiry about tailor made promotion campaign.



BRI Z S Media Coverage (excerpted partly) msmm Mass Promotion Platform

'ETE Television / ‘Fﬂtﬁﬁg— Online Coverage

i

BEHEANA GREER)  HOBER op— KUFIEE  SATRNEADFNESIE RIS AR SHTRMA - 6
s ¢ ! onee IR BBEAOENAET RER SN EHES -
Outdoor Advertisements : Large-scale outdoor bilboards at Cross Harbour Tunnel; besides,

Beone @ m i lightbox and information panel ads were placed at popular shopping malls, such as Kowloon

e Expo | uEs Bay MegaBox, Mongkok King Wah Centre, etc.

oncc RIFETR TVBEEZ A  TVBEEHREKRJ2E
BIRES - REINEBIESES - LUENERRE - - - -
Television Advertisements : To maximize pre-show exposure by placing TV ads during B MBATEERMNERRES SHTSHES BEIEHES (LR / i
prime time. i) c EREFRESRERES T URASEHR -
MTR Advertisements : Advertisements at major MTR stations, ranging from light boxes,
ﬁ&ﬁ&%ﬁa Newspaper & l'\/Eagaznne escalato_r crown , poster-on-wall (T;im Sha Tsui station / Causeway Bay_station), in-train
information panel and tube card, to increase the effectiveness of promotion.
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SHEEEETIERE ;@Tii&—‘?‘*!ll]Facebook f%ﬁltﬁ; WeChat * YoutubeZ:3E3g »
LR S #n A #9us E #&BabyKingdom « HoKoBuy by Groupon » Ulifestyle.com.hk ~ 88
& B R - WellcomeZ R ~ $aH#E4FE R - Timable » The Club (by HKT) ~ {8 & 360 »
Neway ELike Magazine%

Local and Mainland Online Promotion : Through social platforms, such as Facebook, Weibo,
WeChat, YouTube and other popular websites, such as BabyKingdom, HoKoBuy by

- = - Groupon, Ulifestyle.com.hk, Headline Daily, Wellcome, Dating Spot, Timable, The Club (by
Like Magazine a Too Full For Food a HKT), Bestmart 360° , Neway, Like Magazine, etc., for any exhibition updates.

gL b=
RS RUSHASERE - 2S5 5B B - FESHE - TmeOut Hong #juhE18 Road Show
Kong ~ Vivi » Mina ~ Hobby  Japan ~ B3 ~ R ik « IR#ERR - Petgazine.com » —
EMER - igEt SAFE - FES - BitE - RERER - Lke Magazine
Kimchi People ~ Too Full for Food ~ ¥I2&7 - Good Eating R EME &%

Newspapers and magazines coverage, including Hong Kong Economic Times, Sing
Tao Dally, Oriental Daly, Sky Post, Headline Daily, TimeOut Hong Kong, Vivi, Mina,
Hobby Japan, Automobie Magazine Hong Kong, Motoz Trader, Motoz Xpress,

R8I ﬁ")bm%ﬂﬁ@@ﬁﬂ EE%E%H&E 12 817Road howiﬁib L AR RS

Petgazine.com, Pets Buyer, New House Interiors Digest, Today’ s Living, Home 2, B3 He SRR YLK o
Interior Beaut & , Whiz-kids Express Weekly, Like Magazine, Kimchi People, Too Full for Giveaway souvenirs and complimentary tickets to citizens in popular districts like Mong
Food, Ryori.Taiwan, Good Eating, Chinachem Club Magazine, etc. Kok and Causeway Bay in advance to raise show awareness.
2 Participation Format
IZHERGT - 3K X3K (9TFEAK) Standard Booth : 3m x 3m ( 9 square meters )
BEER  FF 5K EN,820TT/ER364TT Participation fee : HK$2,820/ US$364 per square meter
B OHE B - #hEE - AT 2B 1IREF - Faciities . Partitions, carpeting, fascia with company name,
EBT - BRREAERGRR 2 sp_otlightsj 1 infor.mation.desk, 2 chairs, cleaning
" B s BT service, basic security service
ZEHIERGT - RAM8EFRK Raw Space : At least 18 square meters
BRER : §F 5 KENE2,5687T/5E&3317T Participation fee : HK$2,568/ US$331 per square meter
m W OS2I - BART Facilities : Cleaning service, basic security service

R T7 i Be AT A Payment

BRENREIISRRRIEEN 0% D5 » Bl =4TE55 [FBID A deposit of 50 % of the total amount must be paid upon confirmation. A crossed
3 :Eﬁ : . ) chegue should be made payable to "Hongkong-Asia Exhibition (Holdings) Ltd." with the
MESSREBRAS]]  FERARREE S @RS EH&}?%ﬂEﬁ balance should be payable 3 months prior to the exhibition. Failure to pay on time wil
i MERRBROSEBULEE - EREHCHESAERE mean withdrawal from the exhibition. It is at the organizer’s sole discretionto re-sel the

booth. The entire paid deposit will then be forfeited.
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Organizer’ L Hongkong-Asia Exhibition (Holdings) Ltd.

EEE{FELTITET25E/<E D 1348  13/F, Luk Kwok Centre, 72 Gloucester Road, Wanchai, Hong Kong.
EEEE Tel: (852) 2591 9823 {8HE Fax: (852) 25733311 EEER E-mail: hkexhi@hka.com.hk #811E website: www.megashow-expo.com.hk



