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Amazing Sales Opportunity in the Greatest Shopping Carnival
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The 24th Hong Kong Mega Showcase will be grandly held from 24 to 27 December, 2026 at Hall 1, Hong Kong Convention and
Exhibition Centre! As the city's highly anticipated annual shopping extravaganza, it is set to become your ultimate platform for
market expansion and brand influence enhancement. Over the Christmas holidays, the expo will bring together diverse exhibition
zones, various shopping options, and exclusive offers, enabling you to attract a large customer base. The expo features 7 major
shopping zones, including Beauty & Health care, Jewellery & Watches, Fashion & Accessories, Sports & Leisure Equipment,
Popular Toy Collectibles, and Personal Care Products, designed to meet the purchasing needs of diverse customer segments.
The organizer will also invite popular singers and artists for on-stage performances, alongside seminars and a variety of engaging
workshops. This will ensure a vibrant atmosphere and high foot traffic, helping your brand reach a broader audience. This expo is
bound to be an indispensable sales platform for you!

Additionally, the Organizer will prepare consumption rewards and lucky draws, including consumption lucky draw, and “Stamp Your Way

to Festive Delights”, designed to further boost on-site spending and help you seize the initiative in the local market. Furthermore, the

festive season is expected to draw a significant number of Hong Kong residents and visitors. With total attendance projected to exceed

one million, this offers an exceptional opportunity for your brand to gain extensive exposure and recognition. We sincerely invite you to
_join us in creating remarkable sales peaks and together embrace this golden Christmas season!
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(The above numbers included all 2025 concurrent expos with 5 days visitor flow)
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High cost-effectiveness, direct selling to on-site visitors

T wmiEnEsE - WREE

Thrilling stage performances

N\ RETEREREL  BIBEESHEE

Widespread promotion network to attract over a million of visitors

N pyARFEE

Acquire new customers

N EERNERETS

The best promotion & sales channel

N RFEROTSRE - BRBREE
Test the market response for new products and
ensure effective brand positioning
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7 Major
Shopping Themes
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Leisure & Tourism products

FANOEY "HMEE K2R EEARILLIEHFZ c AFAESES - T TREENLIZER - thif -
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FANOEY “This is our first time participating in the exhibition, and the foot traffic was higher than we expected.
Additionally, the exhibition was widely promoted through various channels—we saw advertisements
on social media, in subway stations, and on TVB Scoop. ”

Exhibitors’ Comments
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Leisure & Tourism products

SHELL HOUSE "#MIZE —RENEME - AMREAABALHENS  MHEBAMEBETEHRIMAZA L
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SHELL HOUSE “It is our first time participating in Hong Kong Mega Showcase. The purchasing power of the visitors is

strong, and the consumption lucky draw also helps stimulate their spending and extend their dwell
time in the exhibition. Overall, we are very satisfied. *

fEmREEREASEER

Personal Care products
EHAEHNE "RERFIERE  BAABALERNZ  EZRHMBEEMBEELEZNE2EERN ¢ |

NIHONDO CO. LTD. “Overall, we are quite satisfied because the significant turnout of visitors has helped us
achieve our goal of increasing brand exposure through this exhibition.”
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“ Fabulous Stage Programs”

BREAMB R AR ALHR
IREMEXE - EPEERE
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Fabulous stage programs, including
singing, dancing, etc., bring joy and
happiness to visitors.

(& LiHTEAmMEE)

“Consumption on Stage Lucky Draw”
with Big Prize
EEREERIAHEE « IREIA
BALTIFBNRAEE -

With attractive prizes provided by the

organizer and sponsors, it boosts
onsite sales.
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“Stamp Your Way to Festive Delights”

HHKD30 A sB% 2 A+ BIZTIEE
B R EE] - BIREAEEIEY
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Visit designated booths and collect all
stamps, together with the $30 admission

ticket, visitors can get a complimentary
gift.

(RESPTHIGED

“Mega Sale Deals”

BEREE 2RI (RRIRTI0
BE) - AHEEERL$1 0 $10
$100 - $1,000 FFREHE «

To invite exhibitor to join one of the
highlighted events in the show, Mega
Sale Deals. Numerous products were
distributed at special offers of $1, $10,
$100, $1,000, etc.

(B BEEa ) “On-stage Performance”

ARBRFREREABIZTRE - REREUZE |
Popular singers and famous artists took the stage for performances, celebrating Christmas with the audience!
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Joint Promotion Programme

AZEBESFIHNSHNESE > AFEE - 2ENH !
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An efficient promotion plan with great ideas tailor-made for individual exhibitors!
Don’t miss out the opportunity on reinforcing your brand image.

2 X (%4 =8 Online Promotion

CEEHIZE{E Pre-show Advertisement

AlZB8% Complimentary Tickets

FHEEREE AR ERASESTE
£l BRE - BFRAZES - 148
F - LERBBFFEFAMET -

Organizer widely distributes over 1 million of complimentary tickets
to retail stores, restaurants, housing estates, organizations, and
sends invitation Postcard to new occupation buildings.

‘RS EAR 2 ={& On-show Advertisement

BN EE Tote Bag Advertisement

AEHREENMEEZERWABAL mﬁ L
RS - 2EEUBETISERES "

SABALE—REEEEIRAE - ] i B “hay
ISR E MNP RIS - ANE(E | ‘\\ e
23 BB R - 2
Tote bags will be distributed to visitors during the exhibition
period at the Ticketing Counter. Exhibitors are welcome to make

advertisements on tote bags to increase brand exposures by having
the visitors getting in touch with the brand just at the door.

A% % Admission Ticket

BEEREERBEINE2EHESN e

FIE - BENEREEEREZE - =t

Through buying the admission tickets at Ticketing Counter, exhibitors’
message can pass to target customers directly.

£ & B8 Stage Programme

SRR S B FORMFET - LUEHESN
ESERFESEZA -

Exhibitors may promote their new products
or services through stage sessions.

REIHTI / EEENS

Show Guide Advertisement / Wow Coupon
THHBEREEREBRNLKERE

51 IRHTRE BT REBET AIE
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Through buying the admission tickets at

Ticketing Counter, exhibitors® message
can pass to target customers directly.

BB SR A E UL ~ Facebook®EH ~ YouTube »
BFHA ~ Instagram ~ EERMEBEEE2EREEN -

Expo info and exhibitor promotional information will be showcased
on our online platforms, such as website, Facebook page, YouTube,
Unbox video, Instagram, WeChat and Weibo.

CH{th={55tE] Other Promotion Programme

£ L ESR X Diversified Advertising
-EBAOBHES SB35 EES - BAEEES

» Entrance light-box ads +« Backdrop ads + Banner ads

IH15EE On-site Gimmicks

- EBIESR
(S - & HiFaEaEERE AmiamnZ )

- BITHESRHE
- ERNARIFTEE
- T I HEH
* Product sponsorship
(for lucky draw, gimmicks on stage and door gifts)
« Product launch

« Demonstration for products/services

« Stamp Your Way to Festive Delights

FMERA R RAESIIEZRESEE - s -

Welcome for enquiry about tailor made promotion campaign.




(RS L K% N & Mass Show Promotion

ASHEREE 3 EAARETEZGLIRETEE  GENERLAGES BELtESES -  BLHIEEEE 81583 KOLER®
Facebook - Instagram » YouTube Fif L EFEEE - BB EHEETES - REE - hED - MESERFESE - HEEE 100
TEE - B BEFREHEAERABEETFEERR

The Organizer will start mass online and offline promotion 3 months before the show, including MTR and bus body advertisement, online
media and platform promotion, including inviting KOL and promoting on online platforms such as Facebook, Instagram, YouTube, etc.
Besides, the Organizer partner with well-known chain stores, restaurants, developers, property management, associations, to distribute
millions of complimentary tickets at over 100 spots!

Bz BRI E SR RSN iRE S S {8 Mass Outdoor and MTR Advertisement

FA i aR /&ﬁmg1 PEAIBFEES - ATEHEES RS {EER  12-Sheet, 4-Sheet Lightbox and Whole Escalator Crown advertisement

= A 5 at all major MTR stations. Displaying outdoor Billboard and Digital Panel
BEE IR ARE S A RAIATE AR - FTHACRE S at crowded places such as Ginza Square,Moko Mall TV, Dragon Centre

ERARE  BARROEAARESNIETREES © Mal Vet

Bl - THWERS - W LR - WS ERERREZHE

TV, Major Newspaper, Magazine, Online Promotion and Media coverage

amJetsotEfZSEﬁﬁﬁmﬁ. HHEEHES f;a'zigiz:féﬁa%ﬁﬁ ST 5 0B EET dzEﬁSfe!Eﬂ TVB %aﬁﬁg N AMTBO N EE‘{I%E%E A E%EE{& b NOW%EFH? b

i~ D—y FEEHH - B « #0171 ifﬁf&;ﬁ% » TOPick ~ ULifestyle *

E{ﬁ'@g;giggggg ,f“': ‘ i CosMart ~ ELLE ~ Home Journal ~ iPlayHK » Cosmopolitan »

s Bl s : 3 SEEME « @FEAIE - Sunday Kiss ~ B Ef2EE « #5378 + Nutriion

Tadlne * iPlayHK - EE&ET &% o
TVB, Scoop, AM730, Headline Daily, Sing Tao News, NOW News,
HKET, Ming Pao, HKO01, Family.ESDlife, Topick, U Lifestyle, CosMart,
Home Journal, Cosmopolitan, Decoman, Health Plus Magazine,
Sunday Kiss, Healthy Days, Orange News, NutriLion, Tagline, iPlayHK,
HK Motor Club, etc.

BEZEERIKBAIGESRE

AL - dEAE - B - IEERE - KMB - Hopewell Cluster
FEAEERD  MREE - BreadTak&EE ~ IESEEE - £—#R
£E - RPERCEFE - [HRERER ~ Dr. Kongﬁ%ﬁ*iﬁf“i

J& - THEEFE « Beans * Storelet » Global Link ~ B¥{S5% - BI&44E

NAMCO » X&i#8 ~ SisttiE - ZE$ - CHARGESPOTE -

More Promotion and complimentary ticket distribution channels
MOKO, Harbour North, People’s Place, SF Express, KMB, Hopewell
Cluster, Dragon Centre, Watami Group, BreadTalk Group, Taste -
Gourmet Group, Nabe One Hong Kong, Tim Ho Wan, Crystal Jade,
Dr.Kong, Suning, Beans, Storellet, Global Link, Ging Sun Ho, Jumpin
Gym U.S.A., NAMCO, DS Groceries, Amap, MoneyBack, CHARGESPOT,
etc.

Participation Format
TR © 33 (TEHH) Standard Booth : 3m x 3m ( 9 square meters )
ZBRER . B KBME34155T/ET440TT Participation fee : HK$3,415/ US$440 per square meter
5 i BN ~ HhEE - AR 2R’ 1 REF - Facilities . Partitions, carpeting, fascia with company name,
ZRIETF - BRBERESRE Cloanmg senice, e seuty sove
ZEHUET - RAMBTER K Raw Space : At least 18 square meters
SEER . BFHFKBE31027T/5254007T Participation fee : HK$3,102/ US$400 per square meter

R EEREARERRE Facilities : Cleaning service and basic security service

53K 75 8 B AT AL Payment

_ ~ T —— A deposit of 50 % of the total amount must be paid upon signing the
ZEENREII SRS NIEEM0% £ » BlFEIRIEREE participation contract. A crossed cheque should be made payable to
[EETHNESEESERAS] - BIEREES 3 ESFIT "Hongkong-Asia Exhibition (Holdings) Ltd." with the balance should be
Y R <5, 5 payable 3 months prior to the exhibition. Failure to pay on time will mean
i AR - ﬁ'ﬁiﬁ}##ﬁ%ﬁu_}ﬂ?}ﬁﬁ{_ﬂjﬁ F ERE withdrawal from the exhibition. It is at the organizer’s sole discretion to
B FEIGTERIE © re-sell the booth. The entire paid deposit wil then be forfeited.

£ I IV&%BH%R@%(%@)%F&&T
Organizer’ N Hongkong-Asia Exhibition (Holdings) Ltd

EHILETERIE228581212  12th Floor, 228 Electric Road, North Point, Hong Kong
EEEF Tel: (852) 2591 9823 {8H Fax: (852) 2573 3311 EEH[ E-mail: hkexhi@hka.com.hk #f1ilt Website: www.megashow-expo.com.hk




